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Neplexopevo — Npdypappa Tepvapiov
EKMAIAEYTHZ: AAé§avdpog AsAnkoUpag, ZUpuPBoulog Emyelprioewv PhD MBA

O AAEEavbpog Aehnkoupag lval cUPBOVAOG emxelprioewV Pe 20€TH eUneLpia 0TV GAPAKEUTIKN ayopa Kat
otn cupBouleutikn pappakeiwv. Eival anogoirog tou Naveniotnuiov MNatpwy, katoxog MBA pe g€elbikeuon
oto dappokeuTikd Marketing kat PhD ano to Maveniotiuwo tou Aovdivou (Imperial College London).

‘Exel ouvepyoaotel kal cuvepyaletal pe etatpieg leader tng ayopdg. Ta TteAeutaia Xxpovia oL UTNPECIEG TOU
€0TLA{OVTAL ATTOKAELOTIKA OTOV XWPO TN UYELAG Kal Tou GapUaKou.

'OAeg oL ekmaldeloelG TOU Kal CUUPBOUAEUTIKEG UTtnpecieg otoxelouv otnv mapouciaon £hopUOCUEVWV-
TIPOKTLKWYV TIPOTACEWY, TIPOCAPHOCHEVEG OTNV Ayopa KoL Tn AELToupyila Tou EAANVIKOU dapUakeiou.

ZKOMOG TOU oeuwvapiov eival n PeAtwotonoinon tng kepdodoplag tou dappakeiou, e

QTTOTEAECUOTLKN) SLAXELPLON TWV EUMOPEUMATWY TOU KOl TNV €AoY KATAAANANG EUMOPLKAG

OTPATNYLKNG.

OdEAN amo Thv GUHUETOXH OTO GEULVAPLO:

e AmotUTwon TN XPNHUATOOLKOVOULKAG KATAOTAONG TOU POpHUaKELOU

e BelAtwotonoinon kepSodopiag papuakeiov

e AmnoteAeopatiki mapakoAolBnaon kal Slaxeiplon epmopevaTog GapUOKeLioU
e Emonpovon KwéUvwv oTIC EUMOPLKEC AToPACELS TOU GAPUAKOTIOLOU

e Emloyn kepbodopou polovilkoU Pelypatog papokeiou

e Anuwoupyla plag kepdodpopag EUMOPLKNE OTPOTNYLKAG

NMPOrPAMMA ZEMINAPIOY
«EdapHOCHEVA XPNLATOOLKOVOULKA hapHaKELOU-amo TV Bswpia otn MpAgn»
Aldpkela: 6 wPEG

NephapBavetot Staheippa yio Kadeé Kot StaAsiupa yio eAodpu yeopa

e Evapén — Xatpetiopot
e A’ Evotnta: XpnHUOTOOLKOVOLLKI) ATTELKOVLION GapLOKEIOU

o AvdAuon nwAnoswv dappakeiou
o Aamaveg dpappokeiov
o Kepbdodopia



o Nivakag Kepdwv kat Znpuiwv
o Nekpo onpeio
o KOkKeg ypoupég dapuakeiou

B’ Evotnta: EMmopikn MOALTLKN

Epmopikr) TOALTIKA
Mpoiovtikd pelypa
EkmTtwoelg
MNpoodopég

[’ Evotnta: EMmopLKn TOALTLKA
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o AfloAoynon amoBéuatog
o Kukhodoplokn taxvtnta
o Ayop£c vs Aamaveg

o Ayopéggvs Emevbuoelg

A’ Evotnta: Case Studies

o Kepbdodoplag

o Exmtwoswv

o Ayopwv

o TwoAdynong UTNpECLWYV ota GpappoKeia



